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WELCOMETO
COZY SEASON IN
TUALATINVALLEY

Explore Tualatin Valley’s Cozy Season
campaign, launched in September 2024
seeking to position the region as “The Capital
of Cozy Season.”

The campaign, with an overall investment
exceeding $378,000 (from September through
January), aimed to inspire excitement for the
arrival of cooler weather and holiday festivities,
encouraging visitors to embrace cozy outdoor
adventures, enjoy a glass of Pinot, or relax by the
fire with a warm beverage from a local roaster. By
focusing on iconic, heartwarming experiences
that resonate deeply with the audience, Tualatin
Valley sought to become the go-to destination
for fall and winter experiences.

The campaign also sought to drive overnight
stays and thus included a pilot Cozy Season
Lodging Activation Program. Partnering with
our hotels, Cozy Season lodging packages were
offered to enhance the seasonal experience

for visitors. The Cozy Season Social Giveaway,
offering a two-night stay at Forest Grove’s
McMenamin’s Grand Lodge to our Instagram
followers who entered the contest, also drove
attention to Tualatin Valley’s lodging offerings.




PAID ADVERTISING

Explore Tualatin Valley supported Cozy Season with a robust GOOG LE SE ARCH ADS

advertising campaign that included print, digital, broadcast,

social media and out-of-home advertising. Advertisements ran Paid search ads for Cozy Season effectively
from September 1 through January 31. targeted users searching for fall and winter travel

experiences, driving traffic to the landing page. ADVENTURE
These ads captured the attention of potential visitors Find “just the thing" for just about
actively seeking cozy getaways, helping to position everyone — in Tualatin Valley

P RI NT ADVE RT I SI N G the region as the ultimate seasonal destination. e

Ad placements in key regional magazines and lifestyle :
publications effectively promoted Tualatin Valley’s Cozy
Season to an engaged audience interested in travel, local
events, and seasonal experiences. These placements
highlighted the region’s cozy offerings, positioning
Tualatin Valley as the perfect fall and winter destination
for readers seeking unique, comfortable getaways.

BOOKALOCAL
SHOPPING

3 Regional Ads
3 Seattle Targeted Ads

7,119 Clicks
1,779 Conversions

® Northwest Travel + Life

® 425 Magazine
¢ Seattle Met DIGITALADVERTISING

Digital display advertising on key channels
played a significant role in driving targeted
traffic to Explore Tualatin Valley’s Cozy Season
* Portland Monthly campaign, specifically reaching audiences in
the Portland and Seattle areas. Collectively,
digital display advertising helped attract

® 1889 a diverse and targeted audience, boosting

® Oregon Business

A EXPLORE TUALATINVALLEY
»

* Willamette Week Winter Guide

. : engagement and driving traffic to Tualatin
AL/ Lo B RAINRAN, Valley’s online platforms, where visitors could coME
OVef)ow | COME AND PLAY. explore the campaign further and plan their AND STAY
- Windtease: = X a& S cozy experiences. ii' iy =
i X : ® k103.com e iy R, e

® Portland Winterhawks
® Seattle Kraken

® Seattle Met

¢ Portland Monthly

® Expedia

® Northwest Travel + Life



PAID ADVERTISING

(CONT.) EMAIL MARKETING

Cozy Season leveraged Explore Tualatin Valley’s owned consumer
newsletter and partner networks like MediaMax to engage a wide
audience with targeted messages about seasonal experiences. These
campaigns drove significant open and click-through rates, effectively
promoting the region’s cozy offerings and encouraging visits.

OUT-OF-HOME ADVERTISING

9 Digital billboards in the Portland Metro Region

2 Digital billboards in the Seattle Metro Region PA RTN E R EXP LO RE TUA LATI N
NEWSLETTER VALLEY NEWSLETTER
DELIVERING OVER 37 MILLION STATS STATS
CAM PAI G N I M PRESSIO NS! ® Total Dist: 1,482,096 ¢ Total Distribution: 24,740
® Total Views: 299,019 ® Total Views: 9,142
e Total Clicks: 43,019 ® Total Clicks: 552

! | RAIN, RAIN,
COME AND

gorane’ S P wz B COMBINED EMAIL
i3 DISTRIBUTION

1,506,836 AND OVER

300,000 VIEWS!

BROADCAST ADVERTISING

® K103 radio live reads (25 spots per week)

® KOIN 6 “Cozy Season” Broadcast Spot

106 SPOTS AIRED ON KOIN BETWEEN NOVEMBER
AND JANUARY, GENERATING OVER 500 VISITS TO
THE COZY SEASON LANDING PAGE
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PUBLIC RELATIONS
MEDIA RESULTS

Explore Tualatin Valley’s public — .
relations and media outreach efforts Destnnatn::dS;:czz;n oresen Tikuss-Ses Hallduy Light
included pitching stories to local Displays in Portland and

Shitz in a “wine barrel,” cold plunge in a river, or soak up the steam from & bubbling

GETuT

Beyond

news and media outlets about Cozy . eyo:l Portl?n
Season and how to experience it in
the Tualatin Valley.

As a result, Cozy Season earned
more than 23 media placements
including articles and mentions in
the following outlets:

® Beaverton Resource Guide

¢ PDX Monthly

Winter Lights

* KATU

Sosta House

°* KGW

* KOIN

This Beaverton holiday display boasts more . .
than 100,000 lights, for a good cause '_':P:"*_'ia_":‘_l“l" visit to Washington Square mall
® Oregonlive s . 2520148355 P on 24,102,100

EMBRACE THE COZY SEASON: DISCOVER TUALATIN VALLEY'S
CHARMING DOWNTOWN DISTRICTS

® Hillsboro News Times

. Yy B Fitzgérald light di€play

i ‘ e X ua

By Julie Evensen | genian/OregenLive and Tere sa Mahoney |

Colin and Katherine Fitzgerald have been collecting decorations for their Christmas
display for 21 years.

Starting the day after Thanksgiving, the Fitzgeralds’ Beaverton home transforms

nderland inhabited by Santas, playful otters, Star Wars characters

“We started h;

r after year” Colin sa

& 8 P
enjoy the lights, and tell s hoy e the lights. It b

for them, and that was really special for us.”




OWNED MEDIA:
SOCIAL MEDIA

In addition to the paid and earned media efforts
outlined, Explore Tualatin Valley also used its
own channels (or “owned media”)— Facebook,
Instagram, Pinterest and tualatinvalley.org — to
promote Cozy Season.

@ tualatinvalley

“Vanessa
@wander.with.vanessa

4 videos

1,090,314 views

5,707 engagements

(views, shares, likes,
comments, and saves)

Gabe & Nan
@morethanthevine

3 videos
1,159,638 views

1,963 engagements

(views, shares, likes,
comments, and saves)

SOCIAL MEDIA CONTENT CREATOR PARTNERSHIPS

Throughout Cozy Season, we partnered with five different content creators from the Portland
Seattle areas with the goal to generate more content and assets around Tualatin Valley during
this season, and also to reach an audience who may otherwise not be hearing our story.

Our suite of creator content garnered over
2.2 million views, and over 8,200 engagements!

@ tualatinvalley @ tualatinvalley

‘Tess
@traveling_tessie

@stephaniepeters_ @the_backpackermom

realtor

2videos 2 social posts

4 videos

I blog post 2 blog posts
1,159,638 views 10,616 views 1,174 views
1,963 engagements 410 engagements 51 engagements

(views, shares, likes,
comments, and saves)

(views, shares, likes,
comments, and saves)

(views, shares, likes,
comments, and saves)




OWNED MEDIA:

WE.BS.“'E . COZY SEASON LANDING

curate all of the iconic fall and winter places, experiences, PAG E P E R Fo R M AN C E

and events visitors need to make the most of Cozy Season in
Tualatin Valley. Content here evolved as the seasons moved = =

from fall, to holiday, and then to winter and served as a 47,743 V| SItO rs
gateway for visitors to explore the Cozy Lodging offers from
our hotel partners.

5,166 Conversions

EXPLORE TUALATIN VALLEY The Essence of “!y Season EXPLORE TUALATIN VALLEY

with loved ones, Indulge in hearty, soul-nourlshing meals, and engage in activities The Art of Slow Living
that help you fully appreciate a more leisurely pace of life. This season invites you to
wrap yourself in a plush blanket, savor a hat cup of coffee or tea, sip a glass of utti . Cozy Season in Tualatin Valley is about embracing the art of slow living. It's a time to

— HomE locally produced Pinot Noir, and let the outside world fade into a distant memory. deann cr)rofr e IAAr pace bfyrmgde e and reochACt WIOVWAT SULg Car: N e

EMBRACE COZY SEASON IN S
TUALATIN VALLEY N e WIS

inuites you t

ing hot cocoa by the fire, enjoying a slow-cocked meal with

the fres|

taking a mament to breath,

ol alr, Cozy Season
or each momant and find joy in the simple things

Indoor Family Fun

In Tualatin Valley, Cozy Season isn't just a time of year—

From quaint bed-and-braakfasts to I you like games-espacially retro

comfy boutique hotels, you'll find that  games-Tualatin Valley has got the game it’s a state of mind.
rmany o i er to for you! Whether you're a pinball wizard

the desire for relaxation, or a Ms. P: N check out

these awesome places to get your
game on. Rain, rain, come and play.

See More Cozy Lodging Special Explore Indoor Family Fun
ffers

- Comfort
ore

Related Experiences in Tualatin Valley

Our wineries take an a special charrm Comfort food is at the heart of Cozy
ce in Tualatin Valley.

that

during Cozy Season. Snuggle up by the  Season exper

fireplace and let the flavors of the explore opti re perfect for

h the rain

A Guide to Comfort and Warmth

As the vibrant colors of autumn transition into the brisk embrace of
winter, Tualatin Valley becomes a sanctuary of comfort and
tranquility. Nestled among rolling hills and lush vineyards, the valley
takes on a special charm during “Cozy Season.”

valley envelop you in warmth. lingering over as you

gently fall outside

3 FALL FOLIAGE & BIRD
sn Tuslativalliy mbriceats s : COZY FALL CAMPING WATCHING -
tes of Tualatin valley and get
atural beauty and hospitality.

Spanning from September through January, it
tranquil side. It's a time to slow down, savor th

w© immersed in the reglor While the weather may be cooler, the

outdaor adventures in Tualatin Valley

Mict



The Cozy Season Social Giveaway was promoted via Explore
P Ro M OT I o N s Tualatin Valley’s Instagram account.

COZY SEASON SOCIAL
GIVEAWAY

In partnership with the McMenamins Grand Lodge,
Explore Tualatin Valley incorporated a Cozy Season
Social Giveaway into the campaign, offering a chance to
win one of three prize packages - each comprised of two
1-night vouchers at the hotel.

536 NEW

FOLLOWERS

7:00 all & =) 7:00 all & =)

tualatinvalley

MCMENAM
GRANDLO

WINTWO NIGES
E
Win in two easy steps!

Follow @tualatinvalley
Complete the Entry Form Linked in our Bio

Only

Winners!

S1HOIN 3344 OMLNIM
39007 ANVHD SNINVYNIWNOWN

) ;‘5:."!,‘.: el
51y

AL

“"SOCI
GIVEAWAY

® Qv W ® Qv

tualatinvalley Last chance to enter tualatinvalley It’s the perfect time of

- our @mcmenaminsgrandlodge year to get cozy! Out here, even the
Giveaway contest ends tomorrow! dreariest of days are filled with warmth
Don’t miss out on this opportunity to and laughter. Located just west of
stay at the lodge with soaking pool Portland in @tualatinvalley, the
access. Entry form link is in bio. @mcmenaminsgrandlodge is the
#pdxgiveaway #cozyseason perfect place for rest and relaxation.




LODGING
PROMOTIONS

(CONT.)
COZY SEASON LODGING PROMOTION

In addition to the Cozy campaign promotion - we invited our lodging
partners to bring Cozy Season to their properties.

The Cozy Season Lodging Promotion served as a pilot program aimed
at testing and learning about the potential of offering hotel packages
within Tualatin Valley. By partnering with our hotels, the initiative
sought to assess the effectiveness of tailored seasonal packages and
gather valuable insights to refine future lodging promotions.

The program was promoted across Explore Tualatin Valley’s social
media channels, through paid search ads, and in the organization’s
consumer newsletters to drive maximum visibility and engagement.
The goal was to enhance the visitor experience, support local
businesses, and determine the most effective strategies for offering
cozy, seasonal stays in the region.

Nine of our hotels opted in for the promotion. Participating partners
who offered a Cozy Season Lodging Package (which were featured on
our Cozy Season Lodging landing page) had two engagement options
to select from:

COZY SEASON CHECK-IN GIFT

Guests who purchase the lodging package receive a gift at check-in.

COZY SEASON
PROMOTIONAL MATERIALS

® 6’ Lobby Display banner

® Freestanding signage for hotel-hosted happy hours
® Cozy Season coasters

e Social Tiles branded for each hotel

® Hosting a Cozy Season Happy Hour at their property, supported
with a budget from Explore Tualatin Valley

ANIGHT AWAY HAS
NEVER BEEN CLOSER.

@ tualatinvalley

THE_ORENCO_HOTEL - ExPLoRE
< posts Embassy Suites TUALATIN
%) Siezarenco-hote! by Hilton Portland Tigard VALLEY

PARTNER SOCIAL TILE

®:QV
I Liked by 3goatsvineyard and others
the_orenco_hotel It's your last chance to take

advantage of our Cozy Season deal with
@tualatinvalley!

COZY SEASON
CHECK-IN GIFT



OTHER PARTNERSHIPS

By leveraging our partnerships, the Cozy Season message was extended to additional audiences around the Portland area. The
collaboration with the Portland Winterhawks brought the campaign to sports fans through in-game announcements, giveaways,
and targeted promotions, while the partnership with Washington Square mall expanded reach through in-mall advertising and
eBlasts, effectively engaging shoppers and visitors in the region. These strategic partnerships helped amplify the campaign’s
visibility, ensuring the Cozy Season message reached diverse, highly engaged audiences.

p numrldcoLlsEUN-
@ e oo
WINTERHAWKS &

g @8 0y

i | g ! S y T8
PORTLAND WINTERHAWKS N - G VR | R

® Tommy the Hawk @ Lee Farms & Smith Berry
Barn

* Tommy the Hawk @ Next Level and Portland
Rock Gym

® [n-game announcements at every game
® Nine giveaways throughout the season
® Three eBlasts throughout the season

® Guides and posters at the Beaverton and
Sherwood skating centers

YOUR COZY ESCAPE WASHINGTON SQUARE

® In-mall advertising ran in December and
January across three static kiosks throughout
the mall, reaching holiday shoppers with our
Cozy Lodging message

Find your perfect retreat in Tualatin Valley with
cozy accommodations with some amazing
special offers. From boutique hotels to
charming getaways, experience the warmth
and comfort of a home-away-from-home.
Perfect for family staycations or visiting loved
ones, these stays are your gateway to
Oregon’s scenic beauty.

BOOK YOUR COZY STAY TODAY

® One-off eBlast (with a distribution list of over
70,000) effectively reached a wide audience,
promoting the Cozy Season campaign and
encouraging visits to Tualatin Valley




EXPLORE TUALATIN VALLEY

WASHINGTON COUNTY VISITORS ASSOCIATION

12725 SW Millikan Way, Suite 210 Toll Free: 800-537-3149
Beaverton, OR 97005 Main: 503-644-5555
U.S.A. email: info@tualatinvalley.org @tualatinvalley Q tualatinvalley #exploretualatinvalley

@ Explore Tualatin Valley @ @exploretualatinvalley




